The consumer behavior
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The consumer behavior > Definition

Marketresearch

Insights

Primary data
Organization Secondary data

Market

Analysis Need

Planning Demand

Budget Consumer
KPI

Price

Product
Promotion
Place/Distribution

Mix marketing

- Competitive landscape
- Industry dynamic

- Organizationalvision & strategy

- Capabilities & resources
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The consumer behavior > Definition
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The consumer behavior > Need

Need
Feelingoflack withregard to overall satisfaction

Desire
Motive forthe satisfaction of fundamental needs

morality,
creativity,
spontaneity,
problem solving,
lack of prejudice,
acceptance of facts

Demand
Desire motivated by purchasing power

Self-actualization

self-esteem,
confidence, achievement,

Esteem respect of others, respect by others
Maslow's Hierarchy of Needs / friendship, family, sexual intimacy \
security of body, of employment, of resources,
Safety of morality, of the family, of health, of property
Physiological
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The consumer behavior > Model

Individual factors Consumer: Sociocultural

sychological factor
(psychological) - Types of decisions

» Decision process

= Roles

Situation Marketing
factor factor

GLOBAL LEADERS PROGRAM




The consumer behavior > Types of decisions

Cognitive
Types of decisions
Current purchases Purchases based on
(food, household items) information (cars)
Mundane purchase More complex purchase

Impulsive purchase Emotional purchase

(light meals, ‘snacks) (jewelry,fashion...)
Affective

GLOBAL LEADERS PROGRAM




The consumer behavior > Purchase decision making process

Problem presenting itself

Search for information

Evaluation of the alternatives

Decisions to purchase

Post-purchase behavior
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The consumer behavior > Decision to purchase

Intention

Attitudesofothers

Situationalfactors

Decision
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Factors influencing consumer behavior >
Sociocultural factors > Sub-culture

Demographicplatform
» Ethnicorigin

Consumption platform
» Harley-Davidson Owners Group (HOG)
» Fans of Star Trek (Trekkies)

Tools:
https://geert-hofstede.com/usa.html

aaaaaa

nnnnnnnnnnnnnnnnnnnnnnnnnnnn

GLOBAL LEADERS PROGRAM




Factorsinfluencing consumer behavior >
Individual and psychological > Individual

https:/www.youtube.com/watch?v=yRqUTAGAegA

= Age

» |ife cycle stage

= Occupation

= Fconomicsituation
» Personality andlife

Mesuring the AlO dimensions

= Activities (work, hobbies, shopping, sports...)

" [nterests (food, fashion,family...)

= Opinions (of one-self,socialissues, business, products...)
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Thank you
Richard Saad

rsaad@become-remarkable.com
514-690-7178

GLOBAL LEADERS PROGRAM




